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• The real estate agency’s name must be prominently visible compared to the team’s name 
in all forms of representation and advertising. 

• Persons who do not hold a valid real estate brokerage licence must be identified by their 
 administrative function.

6.4 Examples of advertisements

Here is an example of NON-COMPLIANT advertising:

Here are a few examples of ads that are COMPLIANT: 

Team’s name more 
predominant than 
agency’s name.

Agency’s name is more 
predominant than the 
team’s name.

Agency’s name is more 
predominant than the 
team’s name.

Individuals are not 
identified by the  
category of licence 
they hold or their 
administrative  
function.

Minimum mandatory 
statements required  
are clearly identified.

Persons who do not  
hold a valid real estate 
brokerage licence must 
be identified by their 
administrative function.

6.4.1 –  Team ads
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It is an incomplete 
comparative advertising, 
creating confusion 
about the items being 
compared.

It mentions prizes  
and distinctions without 
specifying the awarding 
criteria.

It offers performance 
or sales guarantees, 
although this practice is 
prohibited.

It mentions the number 
of transactions carried 
out, without indicating 
the source.
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6.4.2 –  Statistics, performance and sales guarantees or advertising when 
the immovable is sold

The following advertisement IS PROBLEMATIC because:

This ad IS AMBIGUOUS  
because the price indicated  
suggests that it is the price  
accepted by the seller, 
which is not the case. 

IT IS PROHIBITED TO MENTION A PRICE,  
whether the asking price or the price  
at which the property was sold.

It allows calculating the  
selling price based on the 
information provided.

It displays the asking price.
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The following advertisement IS PROBLEMATIC because:
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6.4 Examples of advertisements (Continued)




